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23rd August 2013 

Ban Ki-moon 
Secretary-General 
United Nations 
New York, NY 10017 
USA 

 

Musgrave Group Annual Global Compact Communication on Progress 
 
 

Dear Mr. Secretary-General, 

We are pleased to confirm that Musgrave Group is committed to continuing its support for the 
ten principles of the Global Compact in respect to human rights, labour rights the protection of 
the environment and anti-corruption and to advancing them within our sphere of influence.  

We are committed to continuing to make the Global Compact and its principles part of the 
strategy, culture and day-to-day operations of our company and undertake to continue to 
articulate our commitment - both to our employees, partners, clients and the public. We 
support public accountability and transparency and will publicly report on our progress in this 
regard.  

Please find attached our Communication on Progress and some general information regarding 
our company as well as the contact person responsible for contacts with the office of the 
Global Compact.  

Sincerely yours, 

 

 

____________________________ 
Chris Martin 
Group CEO  
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23rd August 2013 

Ban Ki-moon 
Secretary-General 
United Nations 
New York, NY 10017 
USA 

 

Musgrave Group Annual Global Compact Communication on Progress 
 
Dear Secretary General, 
 
Musgrave Group is Ireland’s biggest food and grocery distributor founded by brothers Thomas 
and Stuart Musgrave in Cork in 1876.  We are partner to entrepreneurial food retailers and 
foodservice professionals serving more than 3,000 stores in Ireland, Great Britain and Spain.  
 
Musgrave Group and its retailers together employ more than 55,000 people; in the Republic of 
Ireland we are the country’s second largest employer, with more than 24,000 employees. 
 
Musgrave Group is proud of its reputation for transparency on sustainability issues; we believe 
that we have an obligation to our stakeholders to report and account for our performance.  Our 
award-winning sustainability reports are public testimony to our sustainability convictions and 
are a comprehensive record of our performance. 
 
In each of our divisions, a board director is responsible for managing and reporting progress 
towards achieving our sustainability targets. Strategic direction on sustainability is agreed at 
Group board level, and is directed by the Head of Sustainability, to whom the divisional 
directors report performance. 
  
We have been signatories to the Global Compact since May of 2004 and undertake to continue 
to respect and promote its ten principles. We attach our 2013 Communication on Progress for 
your attention. We will also communicate our COP to our stakeholders via our sustainability 
website www.musgravesustainability.com  
 
Yours sincerely, 

 

___________________________ 
John Curran 
Head of Sustainability 
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